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This material summarizes the main results and trends of

a survey carried out with children and young people aged
13-18in Tirana. The material focuses on the preference of
this age group regarding different media, on the trends of
opinions, suggestions for improvement, especially regarding
the portrayal of this age group, as well as the relationship of
trust this group has with each of these media.
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MAIN TRENDS OF THE SURVEY
ON MEDIA AND CHILDREN

e Children’s media usage

Unlike 20 years ago, children and youth in Albania now have almost unlimited
access to a series of media outlets and information sources, domestic and
international, traditional and new ones. The spectrum and political alignment
of existing media can be considered complete from left to right. There are
more than 20 daily newspapers in Albania and about 200 print media of
diverse periodicity. While until 1995 the state television was the only one,
now there are approximately 70 analogue television stations in the country
and the same number for cable television stations. Even though the number
of radio stations is smaller, it remains considerable, with 40 radio stations
scattered all over the country. In addition, the most important radio and
television stations are available in several ways, such as terrestrial, satellite,
and cable TV. Many media outlets have an increasing online presence, both
in terms of online broadcasting or by exploring the new channels of social
media, thus enhancing the possibility to reach new audiences.

On the other hand, the number of online media or of the alternative ways
to distribute news, media content, or user generated content is increasing.
The importance of online media, blogs, and social media is growing each day,
partly due to the ease of their use and the opportunity to communicate to a
wider public. However, in Albania the development of this media category
has been delayed, mainly due to infrastructure problems, but also due to
lack of interest. Recently, there is a rising attention and use of this particular
media category.

Apart from online websites of traditional media, there have also been
new entries in the media scene. These actors are usually news agencies or
news aggregation services. Their websites offer a series of information and
topics of general nature, similar to daily newspapers and general nature
media, which rarely have a specific target. The diverse range of information
includes almost everything, from politics and current affairs to gossip
section.

Hence, what could be safely said is that the age group under observation
has access to a diverse range of sources of information, both in traditional



media or new and online media. However, is this age group interested in
accessing these media? Do they fell represented by these media? Has this
abundance of media outlets led to an overdose or vexing with information
in children and youth?

Unfortunately, the surveys that test these trends are very limited and
sporadic. This survey is one of the unique efforts in this aspect. As a result,
it is not possible to compare the media usage of this age group through the
years. The same is valid regarding the reasons why youth uses media.

However, it can be said that traditional media are no longer among the
most favorite for children and youth and new media, distributed in different
formats, certainly hold an advantage for this age group. So, almost 1/5 of the
surveyed persons do not read books or read very rarely. There are different
reasons for this, but they are related mainly to the absence of time and lack of
interest in books, even though books were considered the only opportunity
or favorite way to inform one’s self just 20 years ago.

The same persentage of surveyed persons declared they never or rarely
read newspapers or magazines, which further reinforces the trend of this
group to use other media. While a gender-specific division cannot be made
in the case of books, such a thing is more viable in the case of print media.
The most regular readers of newspapers, though a minority, were male,
who declared they read mainly the sports section. Even though extreme
politicization of print media in the country and lack of time were some of the
reasons mentioned for failure to regularly read the press, the main reason
was lack of interest. Most survey participants thought newspapers were not
attractive.

A factor that might explain the lack of interest of youth in print media is
also the absence of print media that target this age groupp specifically. With
the exception of school newspapers that students publish, there is almost
no other periodic publication that focuses on this age group, which makes it
increasingly difficult for print media to attract regular young readers.

A somewhat surprising result regarding youth habits vis-a-vis the media
was related to the fact that more than half of them declared they never or
rarely listened to radio. Even the ones that listened to it said they mostly
listened less than an hour per day. Hence, it is clear that the popularity of
this medium with children and youth is very low. Perhaps this is related
to the fact that most radio stations in the country broadcast mainly music
and rarely some entertaining program. This age group accesses this kind of
content also through television, internet, or music they listen on their own
with other means.



In fact, television is certainly the most favorite traditional media of this
age group, since half of surveyed persons stated they watched 1-3 hours per
day and 19% of them said they watched more than three hours, comprising
together almost 70% of total respondents. Asked on the reasons of watching
television or the favorite programs, musical programs were ranked as most
favorite, followed by entertainment programs. Sports and news and current
affairs programs were ranked as least favorite. The absence of preference for
sports programs can be explained to some degree by gender division. On the
other hand, it is clear this age group does not rank television as its primary
source of information. This is a medium mostly used for entertainment.
However, the factthatasizable partofthe interviewees spends a considerable
period of time in front of TV each day testifies to the potential this medium
has to influence this age group, as well as to the specific attention that must
be shown in this aspect.

On the other hand, the survey confirmed the expectations regarding
internet use of this age group: internet resulted the most favorite and
commonly used medium for this group. More than 3/5 of the participants
said they used internet several times per day, while 1/5 of them said they
use it once each day. This high frequency of use of the internet proves the
close relation this group has with this medium and the significant potential
influence internet can have on this age group.

Infact,asthe surveyresults showed, the mostcommonreason forinternet
use was attending social networks, where only a small part of the surveyed
persons declared they did not use these networks. The group also widely
used internet for entertainment and to a smaller extent, for information.
Hence, it can be safely said that this age group uses internet on an extremely
broad scale, definitely more than traditional media. Perhaps in some cases
it can be said that virtual reality provided through internet occupies more
space and time in the life of this age group than everyday reality.

e Children’s expectations on media

One of the most surprising results of the survey was related to the young
people’s expectations from traditional media, or rather, television, as the
medium that is closer to them. Asked what should the television stations
change in their programming to be closer to this age group and adapt to
them, overwhelming part of the surveyed persons did not have any answer
for this or did not want to think about this. A large part of the minority that



answered this qyestion said they did not care at all about this and in their
opinion, televisions could go on with the same programs, as it would not
change anything for them. This heavy apathy becomes more evident if we
see that the participants in the survey found it difficult also to identify which
were their favorite programs. This can lead us to think of an uninformed and
inattentive television watching, perhaps more as a result of a habit or lack of
and/or impossibility to follow other interests.

Hence, even though we have a considerable part of the respondents
that spends a good part of the day in front of the television, we also have a
majority that finds it difficult to pinpoint what exactly they like in television
and are completely uninterested to change the situation or ask something
extra from this medium. To a certain extent, this phenomenon can be
explained alsoo by the general lack of interest in teenagers. Hence, if we
keep in mind the general apathy and difficulty in communicating that this
age group randomly experiences, the lack of expectations or clear thoughts
on media is not a total surprise. In face, if we take into account the age factor,
we see that the answers or thoughts on expectations from media increase
proportionally to the age of the respondents.

On the other hand, part of the reason for this missing reaction is also
due to the lack of a consolidated active civic culture in the country. The
existing culture seems to be the one where the youth see themselves as
passive media followers and not as active citizens that can do something to
change the situation as it best fits them. Some of the respondents said that
even though they did have some ideas on how to change TV programs, they
would not state them, as they did not think anybody would listen and apply
them. These answers testify to the wide gap between traditional media and
the youth, who either passively follow this medium, or have a distant and
distrustful relation to it.

e Media credibility

The level of people’s trust in the media during these years has improved.
Even though professional level and media ethics certainly can further
improve, public opinion considers the media as one of the successful and
reliable actors in the country. So, according to a survey on the perception of
institutions, media has ranked in the top three spots from the public in the
last years. In 2009, the media was considered the most trusted institution in



the battle against corruption according to a public opinion survey, according
to 63 percent of the interviewees?.

This can be partly explained with the growth and development of
media and the work they have done. In spite of the numerous problems that
hinder the strengthening of their independence and delivering information
according to public interest criteria, compared to the period of 20 years
ago, when media was just propaganda at the hands of the government,
Albanian people now certainly has access to a series of diverse voices and
sources of information. Even though none of them is sufficient or complete
by itself, there is still a wide array of choices and interpretations available.
Another explanation for the popularity of media with the public and the
existing trust is where media stands compared to other institutions. Hence,
eventually, this is a relative trust, not an absolute one; media certainly is
seen as more credible, but partly thanks to the problems and weak image of
other institutions, such as public administration, the judiciary, police, etc.

What about the youth, do they trust the media? The absence of high or
specific expectations of young people regarding media, as it was explained
above, leads us to understand that they do not have an exceptionally high
level of trust in media. The respondents were asked to assess the trust they
had in traditional media. The overwhelming part of them were shaky in this
assessment. So, half of participants said they trusted media “somewhat,”
while more than 1/5 said they had “little” trust. The number of those that
were extremely positive or negative about trust in media was low. Even
though there is a small advantage in the group that tends to trust traditional
media, it can be said that this age group is evenly divided in this aspect.

In addition, asked whether they followed traditional media more or
less compared to three years ago, almost 3/5 of the participants said they
followerd it less. The main reasons for this attitude were related to the
absence of time, internet as an alternative source and the lack of interest
for traditional media programs. These data further reinforce the perception
of a distant and untrustful relation to media, reflected also in the existing
expectations or interests vis-a-vis the media.

Since this age group has access to a series of information sources,
received ind ifferent ways, the respondents were asked to rank the sources of
information theyuse accordingto theirlevel of credibility. So, the respondents
ranked first the school and teachers as the most credible source, confirming
the trust in the traditional role of the institution. However, we should note
that school only has a slight advantage, while books and internet are very

IDRA, “Corruption in Albania: Perception and Experience 2009,” p.13.



close, wi th a difference of maximum 25 votes. Meanwhile, traditional media
were ranked as most important sources of information by less than 1/5 of
the surveyed. At the same time, 2/5 of the respondents ranked traditional
media as least important source of information.

The respondents were asked even if they followed the traditional media
more or less compared to three years ago. More than half of them said they
followed it less, while a sizable part said they followed it more. Hence, there
is not a very clear trend in this aspect. However, asked what was the reason
for the change in the habits of following traditional media, the respondents
said they tended to follow it less due to lack of time and use of internet.
Meanwhile, the ones that said they tended to follow it more compared to
three years ago explained that this was mainly because media has improved
in termes of entertainment.

All of these data confirm the above-mentioned conclusion that there
is a growing interest of this age group for traditional media, caused or
followed by weakening of trust in traditional media as an important source
of information, but also by the rise of internet as a tool and source that is
commonly used by this age group. However, it can be said that traditional
media has preserved its entertaining role for this age group.

e Media for the children

One of the potential reasons for the continuous distance of young people
from traditional media might be related to the poverty of programs that
address this age group. Very few televisions produce programs specifically
for children and young people. Even those programs that are produced are
mainly in the form of entertaining programs, with quizzes or just music.
Meanwhile, the radio programs are almost inexistent. Very few daily
newspapers have made attempts to allot spaces of interest to this age group,
mainly “Gazeta Shqiptare” with its weekly supplement “Gjimnazistét,” which
reports on different problems of high school students in the capital, but
which is open to students, too. However, such attempts are rather limited
and sporadic and the press remains the domain of grown-ups.

In general, television has an important role in creating programs
for children and minors, usually regulated by law. It is usually the public
television that has a specific role for creating content where children and the
youth feel more represented and are interested in. in the Albanian legislation,
Law No0.8410 “On Public and Private Radio and Television,” determines dome
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general guidelines on content of programming. In fact, the articles related to
content in general stipulate that televisions should broadcast programs that
respect human rights in general, including those of children and minors. So,
article 36 states that “public and private radio and television programs shall
respect personal dignity and fundamental human rights, the impartiality,
thoroughness, and pluralism of information, the rights of children and
adolescents, public order, and national security, the Albanian language
and culture, the constitutional and human rights of the citizens, national
minorities, in compliance with the international conventions signed by the
Republic of Albania, as well as the Albanian religious diversity.” Hence, the
law sets a general principle that programs should follow, but does notimpose
any specific quota or obligations regarding children’s programs.

In most countries, legal or normative regulation is more specific and
demanding vis-a-vis public television in fulfilling children’s interests. In
Albanian legislation, including the section that regulates the activity of
public television, there is no clear intervention regarding children. The
same general principle mentioned above was used for the public television,
as well, without any specific distinction. So, according to article 66: “As a
broadcaster devoted to the loftiest ideals of broadcasting the national
public services, ART shall realize high quality radio and television services
to inform, educate and entertain the public, thereby serving all the groups
of the society, national minorities included. It shall be committed to an
honest and impartial coverage of national and international news. It shall
accomplish programs, which must transmit to the listeners and viewers of
all ages the diversity of Albanian life. ART shall produce quality and valuable
programs, which contribute to the enrichment of the people’s mental and
spiritual world.”

As it can be seen, the law mentions ART’s obligation to create quality
content for all age groups, including children, but it does not go further than
this general guideline. The same is valid for ART’s Statute, which repeats
the same principle. So, article 40 of the Statute states that “ART programs
respect the requirements of articles 35 to 47 and of articles 66 to 71 of
law n0.8410, date 30.9.1998 “On public and private radio and television in
the Republic of Albania, ”, according to which they: “shall respect personal
dignity and fundamental human rights, the impartiality, thoroughness, and
pluralism of information, the rights of children and adolescents, public order,
and national security, the Albanian language and culture, the constitutional
and human rights of the citizens, national minorities, in compliance with the
international conventions signed by the Republic of Albania, as well as the
Albanian religious diversity.”
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Meanwhile, the law is more specific regarding advertising and some
specific programs, with the aim of protecting the minors. So, article 43
determines that the films prohibited for children under the age of 14 years
shall not be broadcast on television, from 6.00 am to 2.00 am of the following
day, not even partially. Similarly, article 52 of the law states that News
bulletins, documentaries, and children’s programs of less than half an hour-
duration shall not be interrupted by commercials. Greater protection for
minors is also expressed in the chapter on advertising. Article 56 states that
it is prohibited to broadcast on the radio or television commercials inciting
behaviors that jeopardize the health and normal psychic development
of children. The commercials intended for children or produced with the
children’s participation, should be such that they could avoid anything
detrimental to the interests and specificity of their age. Article 57 takes this
protection even further, covering the sector of liquor advertising, which
should not specifically address children; therefore, they will not be allowed
to appear in commercials holding alcoholic beverages in their hands or in
any other ways.”

.WWWWWWWWWWWWWWWW

Comment on legal regulation of electronic media and minors

Law “On public and private radio and television” provides general
recommendations that are related to minor protection. In most cases it is not
specific to minor protection alone, but to all age groups in general. So, in the
chapter of general dispositions and programs there are no specific articles that
intend to protect minors. In fact, surprisingly enough, such a thing is found only in
the advertisement chapter, reflecting in this way a lack of coherence in addressing
the problem.

Albanian law does not specify the specific content of broadcasts that damage
the children, with the exception of article 38, where it is difficult to judge on
what programs are specified and it does not suffice to protect minors (e.g. not
only violent movies, but also scenes of extreme violence that harm the normal
development of minors).

The use of obscene language as an element that harms the mental health and
linguistic education of the child is not mentioned anywhere.

The failure to sufficiently address this problem in the law makes it difficult for
private media to correctly implement the law and force them to resort to personal
concepts and principles on what should and what should not be broadcast.

Children and TV, experience and monitoring
Andrea Nathanaili, Former-Director of the Directorate of Programs in NCRT
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Hence, the regulatory environment in general fosters the creation
of programs that respect human rights, but does not impose any specific
obligations or quotas in the media regarding children’s programs, even for
the public television. In this context, media do not seem to rank the specific
programs for this age group among their priorities, for different reasons.
There is no absence of foreign programs that address this age, especially in
subscription TV packages. However, the programs produced by televisions
are few and sporadic and cannot fill the void.

If we take a look at the results of the survey regarding what the youth
prefer to see in television, we can see that the most favorite programs include
movies, TV series, soap operas, sports, and humor programs. What almost
all indicated as least favorite program were political programs or political
debates, whose presence is ubiquitous in Albanian TV stations. From
the respondents’ answers it can be inferred that there is almost a forced
tendency for children to grow up when watching television. Only few of them
mentioned some foreign programs for teenagers, mainly TV series, as their
favorites. Most of them mentioned well-known entertaining programs such
as “Portokalli” or “Sketch show,” and especially soap operas and TV series, in
addition to sports in the case of males mostly. Hence, entertainment remains
the main reason of watching television, but not the programs that address
this age group, perhaps due to the poverty of these programs.

What do you think of ART programs for your age group?

e | only watch them when my school or friends are on.

e They are useless.

e  The topics are good, but the programs are weak.

e Nice and entertaining.

e | watch them rarely, | do not find them attractive.

e They are not dynamic programs, they are boring.

e | prefer to watch programs that | do not find a waste of time instead.
e They have become boring, the format should change.

e They are not up-to-date at all.

Meanwhile, the survey tested the preference for programs of public
television, which has had specific programs for this age group. Are the
respondents familiar with these programs? Do they like them? More than half
of the respondents said they did not know of any such programs, as they rarely
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watched public television, while almost 1/5 of them said that they watched
them rarely and could not have an opinion in this regard. A negligible number
of persons said they always followed them. Hence,e ven though this television
is one of the few ones that devotes space to this age group, the respondents
said they did not follow these programs and did not like them.

How can these programs be improved in order to increase the audience
they target? Similarly to other questions that sought suggestions for
improvement of traditional media from this age group, the absence of ideas
and indifference were the most common replies. The cases when children
and young people provided clear and specific suggestions for improving the
situation were very few. In general the suggestions agreed that TV stations
should listen to children for these programs and their suggestions should be
reflected. Part of the contributions suggested that these programs should
reflect the children’s passions and wishes more; there should be more space
for children in television, and there should be more programs that reflect
the children’s everyday life and tackle their problems. The overall idea
expressed was that even though these programs addressed some significant
topics, the programs were dry, not very attractive and more should be done
regarding the form of presentation of the programs.

e (Children in the era of internet

It is now a well-accepted reality that the majority of this age group
spends considerable time on internet. This kind of media or communication
is rather attractive to children and youth, due to its interactive nature that
fits to the age group, along with the novelty and sometimes the practical
element this development has brought about. Even in Albania, with the slow,
but gradual penetration of infrastructure that enables internet use, this is
an increasingly common phenomenon. However, the cases when children
become internet addicts or are unable to use it with the basic knowledge
and due distance are not rare.

While this age group is relatively capable of using internet from the
technical viewpoint, does it possess the skills and knowledge to be protected
from the negative aspects of internet?

In the last years, the education on information technology has become
part of the education system and it has been an important objective of the
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Ministry of Education, which, in 2005, with the assistance of UNDP, started
the implementation of e-schools’ project. For the moment, 379 high schools
and 800 elementary schools have been equipped with computer labs.
A curricula and training program for teachers of public school has been
developed, along with standard curricula for training the students. In this
time about 450 high school teachers and 1,200 elementary school teachers
have been trained in ICT curricula. Even though it is clear that there has
been some progress in this area and that this has been a continuous priority,
there is still much more to do. The curriculum has not yet been fully shaped
and the number of trained teachers remains low.

As a result, children and young people that use internet are almost
self-taught and often lack guidance regarding internet navigation. In fact,
according to this survey, more than 4/5 of the respondents said that they
use internet at least once per day, with most of them accessing internet
several times per day. Most of them said they access internet at home, but
half of them also accesses it via their mobile phones. Hence, there is a group
that is in continuous contact with internet. As it was mentioned above, the
main reasons of internet use were social networks, entertainment, and to a
smaller degree information. Hence, internet succeeds in meeting almost all
information and entertainment needs of this age group.

Asked whether they had any interference from grown-ups regarding
theiruse ofinternetalmost 2 /5 of participants said they did have interference
from parents. However, asked on the reasons for the interference, the
overwhelming majority said that the main complaints of parents wee related
to the long time they spent on the net. Only a few of them said there wee also
complaints regarding the content. This indicates that even in cases when
children are supervised by adults, very few of the latter are sufficiently
prepared to instruct children regarding internet use. All of these lead to the
conclusion that greater emphasis should be put on the formal education
of students. Both the Ministry of Education and the Commissioner for
Protection of Personal Data have published manuals for parents in this field.
However, there are no data on how these materials were used by parents.

Asked whetherthey had ever experienced problems with privacy in social
networks, only a small part of respondents said they had had such problems.
Meanwhile, a survey carried out by the Commissioner for Protection of
Personal Data with the age group 10-16 regarding the use of social networks
showed that the cases when children had friends in the social networks
that they had never met were not that rare. At the same time, 60% of the
participants said their parents did not object to their children being part of
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the social networks. Once again, these data show that parents not always are
prepared to warn their children regarding the risks that social networks can
harbor. These risks can become increasingly unpredictable having in mind
the children’s ability to use these networks and internet in general, without
any supervision or guidance from grown-ups.

-WWWWWWWWWWWWWWWW

A Yes 90 %

A 0-50 16 %

C 100-200 35%

F Nuk e di 2%

A Yes 56 %

C Most of them 37 %

>

Yes 42 %

C | do not know 2%

A Yes 60%

C They are indifferent 0%

F | do not agree 8%

L L
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METHODOLOGY OF SURVEY

Out of 500 respondents, 278 were females, while 222 were males. Perhaps a
more equal gender division would be more representative. However, gender
is not always that influential in this kind of questionnaire on media, as it
focuses on preferences and media use. In addition, the difference between
the two groups is not that significant. The following graph depicts the
division of respondents according to gender.

. Respondents according to gender

B Female

m Male

On the other hand, another important factor during selection of
respondents has also been their age. The selection is such that there is a
satisfactory representation from all ages in this group. The division of
respondents according to their ages is depicted in the following chart:

R dents according to ag
. espon/ e

120+

s 93 95
100

80

60

40

20+

0 e

13 14 15 16 17 18

Another factor that has been considered during the selection of the
surveyed group has also been the geographic distribution of schools where the
respondents receive their education, paying attention so that this choice is as
representative as possible of the population living in the area of Tirana.
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REFLECTION OF SPECIFIC
SURVEY RESULTS

MEDIA PREFERENCES OF CHILDREN AND YOUTH

In order to examine what are the relations of children and youth with
traditional media and what are the habits of this age group regarding
information or entertainment, a questionnaire with separate and combined
sections was prepared. The questions were in general close-ended and
multiple-choice, but also open-ended ones, in order to gather the feedback
and perception of the youth regarding the topic. More specifically, this age
group was interviewed regarding their preferences on books, print media,
radio, television, internet, as well as the credibility and relevance attached
to each of these media or information source. The results of the survey are
found in detail in the following sections.

° Books

In general there is a perception that children and young people do not
read as they used to. This trend is more than natural, having in mind the
diverse range of choices available for this age group both media-wise and
entertainment-wise. While books were among the few sources of information
and entertainment until 20 years ago, now children and society in general
have access to an array of information sources, ranging from the numerous
traditional media to internet and new media. However, this age group has
not entirely abandoned books. So, out of 500 respondents, 105 of them said
they did not read, while 395 of them said they did read, even though some
of them emphasized they do not read as much as they would like t, mainly
for lack of time.

Among the persons that said they do not read, when asked for the reason
most of them said they lacked the time, but a considerable part said they
did not find books attractive or thought they were a waste of time. Other
reasons for weakening of reading habits are related also to the competition
that books face from other media and sources, mainly internet. A very small
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part of them said that books were expensive and that is why they did not
read. The following table depicts the reasons for not reading books:

. Why do you not read?

70 63
60 - 53

50 -

B no time

B ynattractive

40 |
B waste of time
30 -
M no books fo my age
20 - 12
M expensive
10 -
M other
0 ,

Another question asked during the survey on reading books was also
the way books are selected. In order to examine which are the factors that
most affect in selection of books by children and youth, the participants were
asked how they selected which book to read. Almost half of them said they
picked the books affected by their friends, while suggestions from teachers
and parents or independent selection in the bookstore were equally selected
by respondents. A smaller role, but still considerable one, was given to
media that presents new books. The following chart represents the division
of factors that affect selection of books from the youth.

. How do you select books to read?

B bookstore

B grown-ups’ suggestions
W peers’ suggestion

B media

m other




Which are the children’s preferences regarding content of books? In
fact, it cannot be said that there is a well-defined trend in this aspect, as
the answers were diverse. The most common ones were related to artistic
literature, mainly classic one, but there were numerous preferences also
for biographies and history, while science fiction or adventure books also
had a considerable spot. Hence, what can be safely concluded is that there
is a greater inclination towards entertaining books, but also towards history
books or the classic literature ones.

° Press

Press has been another historic pillar of traditional media and information. In
Albania there is an array of daily and other newspapers, as well as different
magazines. However, the tendency noted is that of a continuous weakening of
their importance. This is a trend that has been visible for some time all over the
world and a topic that continuously generates debate on the press evolution
and its adaptation to the situation brought about by new technologies and
competing media. What does the age group surveyed think about this?

Asked whether they ever read newspapers and magazines, the answer
was similar to the books question, where 102 out of 500 persons said they
never read. Meanwhile, the other 398 said that they did read, but with
different frequencies. In addition, many of them emphasized they only read
magazines, indicating an inclination towards entertainment rather than
information. The following table represents the frequency of newspaper
and magazine reading of the respondents.

- How often do you read?
120 - 104 | B everyday
100 M 2-3 days a week
80 1
, M once a week
60
W once a month
40 7
less often than once
20 1 a month
) [ never
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As it can be seen, the largest part of them state they read once per week,
followed by 2-3 times per week, respectively 117 and 104 persons out of
500. Apparently, this is a quite good result for the press, especially having
in mind the declining popularity of this medium. However, if we take a look
at the graph, there are other 102 persons that never read newspapers or
magazines, which is a considerable portion. In addition, respectively 69 and
47 persons said they rarely read (once a month or even less) and only 61
persons said they read every day. What can be noted in the persons that said
they read every day is that they are mainly male and usually follow the sport
section of newspapers or sports newspapers. Hence, this age group is very
divided regarding press reading habits.

Asked why they do not read newspapers or magazines, the majority
of those that did not read said they were not attractive and they were not
interested. A small part said they did not have time, while an even smaller
portion said that newspapers are politicized or there was too much politics
and they did not read them.

What about the ones that do read, what do they prefer to read in
newspapers and magazines? The respondents showed a clear preference
for the sectors of culture and sports, with respectively 210 and 206 answers
each. Then, the most favorite ones were social pages and gossip, while
analysis and crime reporting are the least read ones. The following chart
represents the preferences of respondents regarding the press:

- What do you read in the press?

Sports 1 206

Gossip |

Culture | 10
Social pages |

Crime reporting
Analysis
Economics

Politics |
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° Radio

Radio is another traditional medium. Albania also has an abundance of
radio stations, even though most of them only broadcast music, what is the
relation of the youth to the radio? In fact, it seems that radio is the least
favorite medium of this age group. More than half of the respondents (270)
said they did not listen to the radio, while a considerable number (167) said
they listened less than an hour a day.

I How many hours a day do you listen to radio?
300
250 ¢ M | do not
200 y M less than an hour
150 [ 1-3 hours
100~ | more than 3 hours
50

Asked what they listened to, the overwhelming majority said they
listened to the music, a small number said they listened to entertainment
programs, while the group of persons thatlistened to news or other programs

was negligible.

. What do you listen to?
News ]
Music | 260

Entertaining programs |

Other |
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As it can be seen, radio is the least favorite among the youth. Even when
it is used, it is rarely used and mainly for music or entertainment, not for
information purposes.

° Television

Television was expected to be among the favorite media for this group,
if not the most favorite. In fact, having in mind the current relevance of
television, the questions for this medium during the survey were more
extensive and detailed. First of all, what is the time devoted to television by
this group?

- How many hours per day do you watch TV?

B | do not watch
M less than an hour
M 1-3 hours

B more than 3 hours

As the chart shows, television occupies an important period of time in
a teenager’s day. Half of the respondents said they watch 1-3 hours per day,
while 19% of them said they watch more than 3 hours. A fourth of them
watches less than an hour and only 5% said they do not watch.

What about the ones they watch, why do they do so? What are their
favorite programs? The respondents were asked to rank their program
preferences. More specifically, the programs were divided into categories of
music, information, entertaining, and sports. Each respondent ranked the
programs on a scale of 1-4, where 1 was most important, while 4 was least
important.
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As the chart shows, music programs were ranked as most important
by the participants, assessed as “1” and “2” respectively by 181 and 139
participants. Entertainment programs are also in a similar position, ranked
as first and second by respectively 132 and 170 respondents.

The sports and information programs seem to be the least watched
ones. So, 215 persons ranked sports programs as the least important
ones. Perhaps this can be explained having in mind the gender division of
the survey group, where females have ranked these programs as the least
important ones to them. This becomes even clearer when we see that 145
persons consider these programs as the most important ones. Hence, this
deep division in preferences of programs is likely to be related to the gender
of respondents.

On the other hand, the clearest trend among respondents is related to
the absence of importance of news edition and information programs on
television. Respectively 176 and 117 persons assessed these programs as
“3” and “4.” Hence, what can be said safely is that television is mainly an
entertainment tool and rarely serves for informing the surveyed age group.

- The young people’s portrayal on television

Having in mind the relevance and influence of television, the survey paid
special attention to the perception and opinion this age group has regarding
their own portrayal as conveyed on television. Similarly, the group was asked
regarding their own representation on television.

When asked whether they felt represented as an age group by what they
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watched on television, most of the surveyed persons replied positively. So,
288 of them said yes, while another 184 said they did not feel represented,
the main reason being the scarcity of programs and the fact that this age
group was rarely part of TV programs.

When asked regarding the quality of their portrayal on television, the
participants were divided on this aspect. A large part of them thought that
the age group was represented sufficiently and accurately, while the second
largest group thought that the representation was rare, but accurate. Then,
other similar groups thought that the age group was represented rarely and
poorly, or sufficiently, but poorly, or it was not portrayed at all.

. How is your age group portrayed on TV?

It is not 72

Rarely, but accurately

Rarely and poorly

Sufficiently and accurately 178

69

Sufficiently, but poorly |

0 50 100 150 200

Hence, it should be said that there are quite some diverse opinions
within the group of participants in the survey regarding the portrayal of their
age group on television. However, the respondents seem to agree on their
general lack of interest to change the situation. When asked on their own
suggestions to improve their representation and portrayal on television, the
overwhelming part of them said they had no idea on this matter, they did
not care about this at all and they did not wish for anything to change on
television regarding the portrayal of their age group. Hence, this situation
indicates there is a general apathy , but also the indifference of this group
vis-a-vis traditional media, even though the television is still the most used
traditional medium for this group.
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- The role of public television

Since public television, due to its own role and mission, as well as its
legal obligations, lists among its duties the production of programs that
represent all age groups and social strata, a specific question was asked
to the participants in the survey regarding youth and children programs
broadcast by Televizioni Shqiptar (TVSH).

- Do you follow programs for your age on TVSH?
300 278
250 -
200
150
[
100 always
B sometimes
>0 1 I rarely
0 - B never

As the chart shows, the popularity of existing programs is very low. More
than half of the respondents said they never watch them and a considerable
part said they rarely watch them. Only 19 out of 472 persons said they
always follow these programs. Asked why they did not watch the programs,
many of them said the programs were weak, uninteresting and did not truly
depict the age group in question. There was also a group that denied or was
unaware of the existence of these programs. So, some of the replies regarding
the above-mentioned questions included such counter questions as: “Which
shows?!” or “Why, there are such things in TVSH?!”

Perhaps this trend is also related to the fact that the survey took place
in the capital, which is also the area with the greatest coverage of television
channels, with a diverse range of programs. As a result, the competition that
TVSH faces is heavier in this area. However, having in mind that most private
televisions do not produce their own programs for this age group, but
rather broadcast foreign programs, mainly entertainment two conclusions
can be made. First, considering that in the absence of production of similar
programs by other stations, TVSH still has difficulties in attracting this age
group, the format of the programs produced is not attractive and it should
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change in order to attract the attention of this group. Second, there is a clear
preference for foreign programs compared to domestic ones with this age
group. So, many of the participants in the survey, when asked regarding
their favorite programs, mentioned foreign entertaining programs or TV
series. In addition when asked on their suggestions to improve the situation
of programs for this age group, many of them said that the broadcasting of
more foreign programs was what they would wish most on television.

¢ Internet and social media

One of the most predictable trends in the preferences of this age group
was their increasing inclusion of internet as part of their everyday life. For
this reason, the questionnaire focused at length on this aspect and on the
use of new media by children and the youth.

One of the questions was related to the frequency of use of internet
from this group. As expected, the overwhelming majority of this group used
internet, and they used it often. The following graph shows the habits of
using internet from the young people.

. How often do you use internet?
Several times per day : 312
Once each day
Several times a week -
Once a week -

Several times a month |

| donotuseit

0 100 200 300 400

As it can be seen, 407 persons out of 500 use the internet at least once
each day; in fact, most of them access internet several times a day. Meanwhile,
only 6 persons said they did not use internet. Such a wide use of internet is
certainly related to its increasing relevance, but also to the attraction that
it provides for this age group specifically. In addition, the progress in its
spread in the country, especially in the capital, is another factor. So, when
asked where they usually access internet, most of the respondents said they
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used it at home or via their mobile phone, which proves the relatively easy
access this age group has to this kind of medium.

- Where do you usually access internet?
4500 a2
400 -
350
|
300 4 Home
>50 B School
213 M Internet café
200 -
B Mobile phone
150 -
100 H Other
100 -
. 35
50 10
0 - —

Having in mind this wide spread and use, another interesting question
was related to the purpose of using internet by the children and young
people.

- Purpose of using internet
350

441 m Information
300

345 366

250 -
m Social media (Facebook, Twit-
200 - ter, MySpace, forums, etc.)
150
100 - M Entertainment (Youtube or

other websites with music,

50 - 25 movies, etc)

0 - B Other

As it was expected, most of the respondents used internet for accessing
social networks, which is visibly favored compared to other alternatives.
However, the ones that used internet for purposes of entertainment or
information were also in a significant number. Very few of the respondents
said they used the internet for other purposes, out of which the most
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cited ones was reading books online and researching materials for school
projects.

Considering the broad use of internet by this group and the young
people’s involvement in the social networks, the group was asked regarding
the frequency of checking and updating their profile. While most of them
checked the profile at least once each day, the data on frequency of updating
the profile were lower, but still considerable.

. How often do you view your profile?

349
75
Everyday Once or twice Once per Rarely | do not know
per week month

- How often do you update your profile?
Everyday 232

Once or twice per week | (109

Once per month (I 26

Rarely, SN 53

| do not know ?21

In view of the high exposure of children and youth vis-a-vis internet,
especially social networks, as well as the scarce possibility of grown-ups to
supervise this part of their life, the participants were asked whether they
experienced any interference from grown-ups regarding their internet use
and whether they had ever had any privacy-related problems in the social
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networks. 188 out of 494 respondents said they did have interference
from parents regarding internet use. However, interferences were related
mainly to the time spent and not to the purpose of using the internet. On the
other hand, only 68 respondents admitted they had experienced problems
of privacy with the social networks, while the other 363 said they had not
encountered any problem. Hence in this situation, it is clear that this age
group, even though it does not experience significant privacy problems
for the moment, it is far from protected and there is no indication that this
group possesses the necessary knowledge or guidance for safely using the
internet.

¢ Media relevance and credibility

Even though Albanian media landscape is very rich in all kinds of media
outlets, the surveys of public opinion regarding media, its credibility and
relevance for the population, are missing. Such surveys for the age group
13-18 are even more scarce. For this reason, during this survey particular
attention was paid to the opinions of this age group on media relevance and
credibility.

First, the participants were asked regarding the importance of traditional
media and then on the importance of internet for them.

- How important is media - How important is internet

for you? for you?
litt! atall
1%, 3% little  Atall

7% 1%

very
37% somewhat

24%

very
68%

somewha

Asitcanbe seen, both traditional media and internet have a considerable
importance to the age group surveyed. However, it came as no surprise that
internet has a more important role in the lives of the participants. So, 68%
of the respondents said that internet is very important to them compared
to 37% that attached the same importance to traditional media. Similarly,
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15% of the respondents said that media is little or not at all important to
them, while the same percentage regarding internet is half that of traditional
media: 8%.

The participants were also asked to rank the importance of each media,
traditional or new one, according to them. More specifically, books, print
media radio, television, and internet were ranked from 1 to 5, with “1” as the
most important and “5” as the least important.

- Rank media according to importance
250

200 -

150 -

100 -
w1
50 | m2
m3
o w4
books press radio TV internet ms

The cumulative chart for all media shows a visible preference for the
internet, which was no surprise. What is a bit of a surprise is the importance
attached to books, which occupy half of the preferences for rank “1”
Even though the preference for internet is clear, there is still an evident
competition with the books, as well. Meanwhile, traditional media are
visibly less preferred, especially print media and radio. The television seems
to receive average preferences. (For a more detailed coverage of the ranking
in each category refer to the tables in the annex.)

Another question was related to the trust young people have in the
information sources. More specifically, the sources were the school and
teachers, books, traditional media, and internet.
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. Which source do you trust most?

250

200 -

150 -

100 -

50 -

School Traditional media

Internet

Books

w1
m2
w3
m4

The chart shows that there is an almost equal division regarding
credibility of sources of information. School and teachers, along with books
seem to be the most trusted by the respondents, in almost equal measure.
It should be noted that there is a significant trust on internet sources, too,
which, again, indicates that there is insufficient knowledge and preparation
on the internet by this age group, as well as alack of critical sense in exploring
the internet.

Meanwhile, traditional media seems to be the least preferred regarding
its credibility. In order to further explain this, the participants in the survey

were specifically asked regarding their trust in traditional media.

- Do you trust traditional media?

300

200

100

259

119

50

63

alot somehow

little

not at all
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Asitcanbe seen, the respondents are divided on their trust in traditional
media. The main trend is for them to have some kind of doubt on this kind of
media, as respectively 259 and 119 participants said they trust traditional
media “somewhat” or “little.” The extremes, which were more determined
on their opinion on traditional media, were fewer: 50 persons said they trust
media a lot, while 63 said they do not trust media at all. In this aspect, we see
a different trend from that of the same group regarding internet: while there
is a greater proximity and trust on the internet, there is a more discrete,
though mainly positive, approach towards traditional media. Perhaps this
is related also to the frequent critical discussions towards media, or to the
tradition of criticism to traditional media, something that is still missing in
the case of internet, partly due to the absence of time and experience, but
also due to the use of internet mainly by young people.
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RECOMMENDATIONS

In view of the existing media situation in the country, its coverage of
children and minors, as well as the programs that address this age group,
and based on the data from the survey carried out with this age group,
the following recommendations might contribute to the improvement of
the situation:

Editorial policies and programs for children and minors in the
media

- Inclusion of programs for children as a regular part of programs
or content of traditional media;

- Drafting of programs/articles with a wide participation by
children, or based on their opinion;

-  Emphasis on positive examples, with the aim of improving
portrayal of minors in the media;

- Specific training for journalists regarding communication with
children, in accordance with ethical norms.

Studies / monitoring on media and children

- Regular and systematic monitoring of media, advertising, cinema,
etc., in relation to their influence on minors;

- Monitoring media content that addresses the minors, both
ethically and qualitatively;

- Researching minors’ involvement in the media programs for them
and measuring the success of these programs.

- Periodic publications on children and media.
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Critical capability of children vis-a-vis the media

- Publication of articles or broadcasting of programs that focus on
the relation of young people to traditional media and internet,
with the participants of young people;

- Enabling the children to have a critical approach to traditional
media;

- Training children, parents and teachers regarding the safe ways of
using internet and social networks;

- Awareness and supervision of civil society regarding child safety
in terms of traditional media and internet.
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STATISTICAL TABLES

Table 1: Reading books

- Do you read books in the free time?

No 105

Yes 95

0 100 200 300 400

Table 2: Reasons for not reading

- Why do you not read?

70 63
60 - 53
50 -

B no time

B ynattractive
40 -
B waste of time
30 -
B no books fo my age
20 - 12
H expensive
10 -

M other

0,
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Table 3: Selecting the books

- How do you select books to read?

B bookstore

B grown-ups’ suggestions

m peers’ suggestion

B media

m other

Table 4: Reading print media

- Do you ever read newspapers or magazines?

M Yes
B No
Table 5: Frequency of reading
. How often do you read?
140 104 102 B everyday

100~

80 69

61

60 47

40

NONN NN

20

0

M 2-3 days a week

W once a week

W once a month

less often than once
a month

[ never
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Table 6: What do you read in the press?

- What do you read in the press?
Sports e

Gossip

Culture |

Social pages |
Crime reporting |
Analysis |
Economics |

Politics | I%

206

(6] 50 150

200 250

Table 7: How many hours per day do you listen to the radio?

z

300

250

200
150

100

50

0

. How many hours a day do you listen to radio?
/

m ! donot
M less than an hour
[ 1-3 hours

B more than 3 hours

Table 8: What do you listen to in the radio?

- What do you listen to?

News ]
Music 260
Entertaining programs 53
Other . 9
0 100 200 300
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Table 9: How many hours per day do you watch TV?

- How many hours per day do you watch TV?

B | do not watch
M less than an hour
M 1-3 hours

W more than 3 hours

Table 10: Why do you watch TV more than 3 hours per day?

. Why do you watch TV more than 3 hours per day?

0 20 40 60 80 100
| 1 1 | | |
attractive programs 93
no other alternatives 9
| like to watch TV 65
other 12
Table 11: Program ranking
(1-most important, 4-least important)
- Rank programs according to importance
250 215
200 181 176 170
145
1504 139 117 132
111 102
100 6 68 65
59
47 -
50 | m2
0 m3
Music Informative Entertainment Sports m4
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Table 12: Do you regularly follow
any programs?

W Yes

® No

Table 13: Do you feel represented
onTV?

m Yes

®No

Table 14: Do you follow programs on TVSH?

. 300 -

for your age on TVSH?
250
200
150
M always
100
B sometimes
50 - m rarely
0 B never

Table 15: Portrayal of the age group on TV

- How is your
age group Itis not.
portrayed on Rarely, but accurately
TV? ' "

Rarely and poorly
Sufficiently and accurately:

Sufficiently, but poorly|

178

0 50 100 150 200
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Table 16: Internet use

. How often do you use internet?
Several times per day | 312

Once each day 95
Several times a week - 54
Once a week - 18

Several times a month - 15

Idonotuseit @6

0 100 200 300 400

Table 17: Accessing the internet

. 450 421 Where do you usually access internet?

400 -
350 -
®m Home
300 -
250 B School
213 ¥ Internet café
200 -
B Mobile phone
150 -
W' Other
100 -
| 35
B . 10
0 —
Table 18: Purpose of internet use
- Purpose of using internet
350
441 = Information
300 -
366
250 -
B Social media (Facebook, Twit-
200 ter, MySpace, forums, etc.)
150 -
100 | m Entertainment (Youtube or
other websites with music,
| movies, etc
50 25 )
0- m Other
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Table 19: Interference on

. Interference on internet use

Table 20: Registration to social
internet use networks

53

. Are you registered to any
social networks?

M Yes M Yes

Ho m No
Table 21: Profile in social networks
- How often do you view your profile?

349
75
A - -
— g -
Everyday Once or twice Once per Rarely | do not know
per week month
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Table 22: Updating the profile

- How often do you update your profile?

Everyday

Once or twice per week

Once per month

Rarely

| do not know

— 232

A0
A 26

A 53

?21

Table 23:

Table 24:

Privacy in social networks Media importance

- Haveyouhad privacy problems

. How important is media

in social networks? for you?
little atall
12% 3%

very

37%
M Yes

M No

somewha
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Table 25: Internet importance Table 26: Guidance on the media

- How important is internet
for you?

somewhat
24%

little At all
7%

. Do you have guidance from
grown-ups on the media?

1%

very
68%

m Yes

" No

Table 27: Reasons of interference

- Reasons of interference from grown-ups

250
200
150
100 |

50

- 224

S
S

o
=

S
S

e

N\

15

N\
AN

0

waste of time content of programs other
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Table 28: Media ranking

(1-most important, 5- least important)

- Rank media according to importance

250

200 -

150

100
m1
50 m2
m3
0 m4
books press radio v internet ms
Table 29: Credibility of sources of information
(1-most credible, 4-least credible)
. Which source do you trust most?
250
200
150
100
50 1l
m2
0 m3
School Traditional media Internet Books ma
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Table 30: Trust in traditional media

- Do you trust traditional media?
7 259

300

200

100

alot somehow little not at all

Table 31: Traditional media compared in time

. Do you follow mediT more or IeTs compared to three years ago?
7
less 284
more 193
the same ' 23
S S S
// ‘// ‘// -
0 100 200 300

Table 32: Importance of books (1- highest, 5-lowest)

- Book importance ranking

5 59

4 55

3 104

2 72

1 210
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Table 33: Importance of print media (1- highest, 5-lowest)

- Print media ranking

5

[

|

58

Fn

86

151

193

Table 34: Importance of radio (1- highest, 5-lowest)

. Radio importance ranking

5

77

167

233




Table 35: Importance of TV (1- highest, 5-lowest)

- B

5

importance ranking

.-

—

170

Table 36: Importance of Internet (1- highest, 5-lowest)

- Internet importance ranking

5

30

=
N '

64

155

234




